SEO: Search Engine Optimization Fact Sheet
Fact & Fiction
· SEO is not FREE: requires time, education and resources
· 86% of clicks on Google are from organic search, 14% from paid search. **recently updated – trend changing according to http://www.seomad.com/SEOBlog/google-organic-click-through-rate-ctr.html ; Still the goal should remain organic
· Google friendliness = friendly to other engines (Google #1… Google owned YouTube #2, Yahoo! #3)
· When possible use CSS & HTML for drop menus / only rely on Javascript for interactivity
· Use hyphens to separate words and file names instead of underscores
· Meta descriptions are somewhat important; only for click through
· Meta Keywords – no real value seen by Google, MSN/Live, Yahoo, and Ask.com
· Try keeping CSS and Javascript in external folders to avoid more code than copy
Indexation:
· Make sure your site has an XML sitemap
· Make sure your ‘404 File Not Found’ page returns a hard 404 header
· Make sure your robots.txt is not misconfigured
· Canonicalization: One source – one destination
· Keep duplicate pages out of the index by standardizing URLs, eliminating unnecessary variables, using 301 redirects when needed and CSS styling for printer friendly
Page Visibility
· HTML Page title: the most important visible text. The first bolded line in a SE result.
· Make sure page title is clear, compelling, accurate that summarizes the objective and content of the page. Try to include location in title if possible
· Don’t include useless phrases – words you know you will win; Utilize terms that are strategic and competitive. Lead with the most important keywords
· Don’t duplicate titles: Duplicate content cannibalizes pages. Use Google search query to find duplicates: site:____intitle:____
· Incorporate keywords into title tags, hyperlink text, headings (H1 & H2), alt attributes, place high in content of a page where this is more weight given. Take out an useless wording
· Check your Page Rank http://www.prchecker.info/check_page_rank.php 
· Check your site download speed: http://www.websiteoptimization.com/services/analyze/ 
· Use Google Webmaster Tools: https://www.google.com/webmasters/tools/ 
· Develop great content, submit to authoritative & topical site, local directories; use social bookmarking sites, syndicate RSS, use blogs, etc. 
Tools and Resources
A lot of this information from these sites, speakers and conferences
· NetConcepts – awesome resource for really mastering SEO and staying up to date with latest trends:  http://www.netconcepts.com/learning-center/  
· http://www.marketingprofs.com/marketing/library
· The Little Known Secret to Getting Page 1 Google Rankings : Marketing :: American Express OPEN Forum 
· How to Build a Reputation Monitoring Dashboard » aimClear Search Marketing Blog 
· Why counting uniques is meaningless | Measuring Success 
· Create your Google Sitemap Online - XML Sitemaps Generator 
· Free Keyword Suggestion Tool From Wordtracker 
· Free SEO Tools & Search Engine Optimization Software 
· An Exhaustive Explanation of 301 Redirects for SEO | Your SEO Sucks! 
· Website Ranking Tool | How does my Website Rank on Search Engines? 
· Where do I rank? Is a free keyword search engine rank checker tool 
· Free SEO Tools by Beanstalk 
· Search Engine Optimization (SEO) Certification and Training 
· 27 Quick Tips To Top Search Engine Rankings 
· SEOmoz | The Internet Marketing Handbook 

8 s o st s
oo o ket T o i sty e -
e
i e per S

i e G5 4 ML o g e 1 it o oty
Ut et erd i e e e
ot e o i ko
e n 1 et e by o M L Yo ko
oS st st s v i
B T ———
L8 e e e 25 Bt ey
g vy
e i s, i e ot s e o ot o
e e Tt oot pole
B o A R —]
ot et e e
e s DAt oo AR e U Gonge s ey o -
ot iy
B ———
e e e e e T o o i e
e - T
e e e s S e e
© o wasmaner oo

e ey
Do g ot bt S & e e, e s scl.
et e s ey g5 o 1 it b
by




